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EBIT (SEK million)*

Revenues

MTG = Made To Grow
(SEK million)
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ng 29 free-TV channels in 11 countries
38 pay-TV channels in 34 countries

Unrivalled Broadcast Footprint
Operati

Spanning 4 continents



Four Broadcasting Segments

Free-TV Pay-TV Free-TV Pay-TV
Scandinavia Nordic Emerging Markets Emerging Markets
A9 channels A4 satellite platforms A19 channels A5 satellite platforms i

Avirtual operator in 3rd Baltics, Ukraine & Russia

party networks A19 channels on 34 party
Sweden Estonia networks
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Introduction



Balanced Revenue Mix
Integrated Operator Benefits

Segmental revenue mix 2010 revenue mix
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m Free-TV Scandinavia = Pay-TV Nordic ® Emerging Markets Advertising ® Subscription mB2B/B2C

A Balanced revenue mix of cyclical advertising sales & linear subscription sales

A Unparalleled efficiency due to control of content, packaging, pricing & distribution
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Market Position
Macro Profile

GDP growth 200 -
| 150
| 100
50
| 0
| Sweden Norway Denmark UK us

= 2008 =2009 =2010

TV as % of total Ad market
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TV Ad spend per capita (USD)
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Sweden Norway Denmark UK
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TV viewing minutes per day (3+)

Free-TV Scandin

Sweden Norway Denmark UK
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Digitalisation Complete

Market Position
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Market Position
Primary Challenger
(



